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About
Precision Content

We are experts in structured content.

We’'re a full-service, end-to-end technical communications
consultancy, technology innovator, and systems integrator
offering professional services, training, and technology.

precisioncontent.com
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Areas of Expertise

Precision Content is home to thought leaders and

expertise in the areas of

structured authoring methods

content lifecycle management
DITA/XML design and implementation
information architecture

content strategy,

and structured content delivery.
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Introduction to
omnichannel
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What is omnichannel?

precisioncontent.com

Omnichannel offers users what they need,
at the moment they need it, wherever they
are.
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Omnichannel experience

Blog

Want some
more?

‘ITUMN SALE
O DISCOUNT WEEK [ o 4

\J Order online

precisioncontent.com



@) Characteristics of
omnichannel

Optimized
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Benefits of an omnichannel
strategy

.
* Provide users with superior UX
. J
4 )
* Improve ROI
. J
4 )
« Improve efficiency in content operations
. J
4 )
o Promote content reuse
o J
4 )
o Improve information flow and transcend silos
. J
4 )
o Make content future-proof
. J
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Future-proof technical communication

Video Web Chatbot Print material
Buying Researching Asking for help Learning
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(}, Common misconceptions about

omnichannel
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Does omnichannel
publishinginclude
pushing the same
content to all
channels?

Is omnichannel the
same as
multichannel?

Will technology solve
all omnichannel
problems?

Is an omnichannel
experience linear?

12
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How omnichannel works?

The Omnichannel Technology Stack Model

Operations Hubs

Creative & Content Development,
Campaign Scheduling, Resource Mgmt

precisioncontent.com
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Effective omnichannel
requires customers to
have trust in your

content
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Content fit for omnichannel

Adaptable Standardized Rich in metadata

15
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Microcontent is
adaptable content
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Microcontent

Is content that Is
about one primary idea, fact, or concept
easily scannable
labelled for clear identification and meaning, and

appropriately written and formatted for use
anywhere and anytime It is needed.

It is not microcontent just because it is small..

precisioncontent.com 17
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Structured building blocks of information




(2/ Four principles of microcontent

Focus

Function

Structure

Context

19
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Function:
User intent and
information types
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(?) Reference

Task

Concept

) Process

/\ Principle

| PRECISION CONTENT® INFORMATION TYPES
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Information types inform writing

Semantic structure
of topics and
blocks

Rules for writing

Writing style
(voice and tense)

Rules for titles

Rules for
introduction block
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Task topic
structure

Primary
Block

REFERENCE

PRINCIPLE

Task Topic

Task title

| ST

e

Task body

Prerequisites

Result

Post-requisites

.

~\

J
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Standardized semantic
structure brings
reconfigurable topics

Task

Task title*

Purpose

Prerequisites

Steps
Post-requisites

Result

24



(¢ Standardized semantic structure
brings adjustable granularity

Task
Task title* Steps

Purpose Step section

Context Step*

.. Command*
Prerequisites

Substeps
Steps Substep

.. Substep
Post-requisites

Info
Result
Step result

Example

precisioncontent.com
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( 2) Unified content standard

Content standard

regulates

* the structure and organization
of the content

 Wwriting structures, and

e grammar and syntax.

applies across an entire
organization

there can be only one

27
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Requirements for writing for omnichannel

Break content into chunks

Write for user intent

Use format agnostic language
Use technology neutral language

Avoid referential language

precisioncontent.com
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Plan content down to blocks

Readers with no Have a detailed Concept Matcha Topic

previous overview of matcha,

knowledge of understand what

matcha. Matchais.

Readers with little  Have a high level Reference Health Block 2
to no previous understanding of benefits of

knowledge of health benefits of matcha

matcha. matcha,the goal is

to attractmore
interestin matcha.

Readers who make Ableto make Task Make matcha Topic 1
matchaforthe first matchaathomeby at home
time. following the steps.
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Requirements for writing for omnichannel

Break content into chunks

Write for user intent

Use format agnostic language
Use technology neutral language

Avoid referential language

precisioncontent.com
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User intent informs writing

Rules for writing

Writing style
(voice and tense)

Rules for titles

Rules for
iIntroduction block




| Standardize the titles for information types

(?®) Reference The origin of matcha
Task Make matcha at home

Q  Concept Matcha

{J) Process Making matcha at a tea ceremony

/\ Principle Tips for storing matcha
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How many ways can you write about
making matcha?

2" Person style

to instruct how to n
matcha.

3rd Person style

to describe du how matc
made.

What is the ...
Intended Reader Response?

1st Person style

to engage [ ab
matcha.




Direct sentences to user - task topic

Keep matcha fresh

To retain matcha nutrients and flavor, follow these steps each time
you prepare a serving:

« Keep matcha tin or bag closed until right before scooping.
« Scoop what you need.
« Seal matcha back up immediately, before you go one step further.

©



Direct sentences to user - principle topic

Tip for storing matcha

Store your matcha in an airtight container in a
freezer or refrigerator to keep it fresh.
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Requirements for writing for omnichannel

Break content to chunks

Write for user intent

Use format agnostic language
Use technology neutral language

Avoid referential language

precisioncontent.com
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Adaptable list

Other ways to make matcha at home

If you don’t have a matcha whisk, you can use a

* blender
 milk frother, or
* mason jar.



Adaptable table

al OKI Aa X

Green tea I s &

cultivated mostly in Japan

cultivated mostly in China

grown under shade

grown in the sun

destemmed, deveined and steamed shortly
after harvest, then stoneground into fine
powder.

processed through ovedrying, tumbling or
steaming as whole leaves.




Adaptable heading

Matcha is a Japanese green tea that is stgnaund.

Matcha powder is mixed into warm water then frothed with a bamboo whisk.

e
Matcha is sold as bright green fine powder.

The taste of matcha is grassy, a little bitter and a tad sweet.

Comparison of matcha to green tea
Although matcha tea and green tea are both derived from the same plant, they are cultivated and processed
differently.

Matcha is & Green tea is é
cukivated mostly in Japan cultivated mostly in China
grown under shade grown in the sun

destemmed, deveined and steamed shortly | processed through ovedrying, tumbling or steaming as
after harvest, then stonedground into a fine | whole leaves.
powder.
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Requirements for writing for omnichannel

Break content to chunks

Write for user intent

Use format agnostic language
Use technology neutral language

Avoid referential language

precisioncontent.com
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Use technology agnostic language
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Requirements for writing for omnichannel

Break content to chunks

Write for user intent

Use format agnostic language
Use technology neutral language

Avoid referential language

precisioncontent.com
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Avoid referential language

» T AL
e

The photograph-erthedeft shows
the view of a matcha farm in harvest
season.
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Conclusions

precisioncontent.com

Effective omnichannel delivery requires
consumers to trust in your content.

Microcontent provides a proven solution for
creating adaptable and reusable content for
omnichannel.

Standardization of semantic structure and
language pattern is the key for creating
content for omnichannel.
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Continue the
Conversation

Join Josh Anderson and Rob Hanna
to continue the conversation on
Microcontent! 4

Microcontent Architecture in
Action NCCI
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